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Executive summary

What?
This study aimed to understand how aware UK businesses were about the cookie law and how compliant were
business with the cookies law before the date on which the law became effective.

When?
The survey was launched in April 2012; the cookie law became effective on 26 May 2012. The preliminary results of
the survey were launched at a DMA event held on 2 May 2012.

How?
The survey was built using TolunaQuick’s survey platform and UK businesses were invited to participate via email.

154 responses were received for the survey.

Who?
The survey was jointly commissioned by the Cookie’s Working Party, DMA UK and DataGuidance.
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. FiIndings

Has your organisation started to prepare for compliance with the revised cookies law?

mYes mNo

3 COPYRIGHT: THE DIRECT MARKETING ASSOCIATION (UK) LTD 2012



FAST FACTS COOKIES AWARENESS 2012

What have you done to prepare yourself to comply with the cookies law?

76%
75%
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73%
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71%
70%
69%
68%
67%

66%

69%

75%

Read the revised directive

Read the ICO guidance
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Have you conducted a cookies audit?

45%

55%

EYes ®ENo
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B Conducted audit and

45% 45% categorisation

® Conducted audit but not
categorisation

mNo Auditand no
categorisation

10%
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Have you categorised the cookies on your website into different types?

19%

EYes ENo
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Have you developed and executed an action plan?

60%
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Yes
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® Made a plan and did
something else

® Not developed and
executed an action plan

® Met with stakeholders &
decided how to obtain
consent

m Decided on how to obtain
take consent

® Met with stakeholders
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If yes what have you done?
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68%

Met with stakeholders

T

Decided on how to obtain take consent
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Have you updated terms & conditions?

60%

EYes ENo
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40%
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Have you drafted/updated a cookie policy?

45%

EYes ®ENo
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55%
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Have you communicated the changes you are planning to make to users?

EYes ENo
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Are you confident you know how to gain consent from users?

47%
53%

EYes HENoO
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If you operate in other European jurisdictions, is the UK taking the lead in your
compliance efforts across the EU?

8%

mYes mNo mNotapplicable
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What is the estimated annual cost that you will incur to comply with the cookies legislation?

3% 1%
5% ®£0 to £10,000
= £10000 - £25,000
5%
\ m £25,000 - £50,000

= £50,000 - £100,000

= £100,000- £250,000

17% ® Qver £250,000

67%
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About the DMA

The Direct Marketing Association (DMA) is Europe’s largest professional body representing the direct marketing industry.
With a large in-house team of specialists offering everything from free legal advice and government lobbying on direct
marketing issues to research papers and best practice, it is always at the forefront of developments in the industry.

The DMA protects the direct marketing industry and consumers. It promotes the highest standards through self-
regulation and lobbies against over-regulation. The DM Code of Practice sits at the heart of everything we do - and all
members are required to adhere to it. It sets out the industry’s standards of ethical conduct and best practice.

Our 16 DMA Councils cover the whole marketing spectrum - from the digital world of social media and mobile marketing
to the real’ world channels of door drops and inserts. The Councils are made up of DMA members and regularly produce

best practice and how to guides for our members.

We also have a packed calendar of conferences, workshops and discussions on the latest topics and best practice, and
80% of them are free for members and their staff.

As the industry moves on so do we, which is why we've recently launched a number of new services for our members — a
VAT helpline, a Social Media Helpdesk and an IP Protection Service.

Visit www.dma.org.uk regularly to keep up to date with all our services.
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. Copyright and disclaimer

The Fast facts Cookies awareness 2012 is published by The Direct Marketing Association (UK) Ltd Copyright © Direct
Marketing Association. All rights reserved. No part of this publication may be reproduced, copied or transmitted in
any form or by any means, or stored in a retrieval system of any nature, without the prior permission of the DMA (UK)
Ltd except as permitted by the provisions of the Copyright, Designs and Patents Act 1988 and related legislation.
Application for permission to reproduce all or part of the Copyright material shall be made to the DMA (UK) Ltd, DMA
House, 70 Margaret Street, London W1W 8SS.

Although the greatest care has been taken in the preparation and compilation of the Fast facts Cookies awareness 2012,
no liability or responsibility of any kind (to extent permitted by law), including responsibility for negligence is
accepted by the DMA, its servants or agents. All information gathered is believed correct at November 2012. All
corrections should be sent to the DMA for future editions.

18 COPYRIGHT: THE DIRECT MARKETING ASSOCIATION (UK) LTD 2012



	Contents
	Executive summary
	Findings
	Has your organisation started to prepare for compliance with the revised cookies law?
	What have you done to prepare yourself to comply with the cookies law?
	Have you conducted a cookies audit?
	Have you categorised the cookies on your website into different types?
	Have you developed and executed an action plan?
	If yes what have you done?
	Have you updated terms & conditions?
	Have you drafted/updated a cookie policy?
	Have you communicated the changes you are planning to make to users?
	Are you confident you know how to gain consent from users?
	If you operate in other European jurisdictions, is the UK taking the lead in your compliance efforts across the EU?
	What is the estimated annual cost that you will incur to comply with the cookies legislation?

	Copyright and disclaimer
	About the DMA

